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Business Owners Rejoice
No one ever said that starting or managing a small or mid-size business was going
to be easy! What first started out as a hobby or a small business has grown into a
substantial time commitment that has left you working long hours, managing employ-
ees and being a jack-of-all trades. Its left you with little free time and new responsi-
bilities being added every day (like managing your social media accounts) and it’s
hard to do much more than you are already doing. 

As a business owner, if you have not embraced the digital age of the Internet, smart-
phones, and mobile apps to make your job easier, it’s time you brush up on new digital
technologies. This cannot only save you time, but provides you with better insights
into how your business is doing in the digital world.  

To make your job of analyzing some of the new digital technology available, and what
can make managing your business easier, we have put together 10 digital resources
and placed them into 5 categories:

1) Analytics
2) Social Media Management 
3) Email Marketing 
4) Web Tools 
5) Content 

Utilizing Digital Resources = Time Savings
While there are dozens of other digital tools available for business owners, we found
these 10 to be at the top of the list. This is due to their ability to not just save business
owners precious time but to also shine more light on a company’s digital and social
marketing efforts.  

To be candid, we thought about listing several popular social media channels to our
list: LinkedIn, Facebook, Twitter and Google +. However, after further reflection we
thought that while each of these social media channels are important for businesses
to use, it’s more important for business owners to learn how to save time by managing
social media channels, using social media management tools rather than discussing
the benefits of each one. 

Enjoy reading through our list of 10 digital resources that every business needs to
know.
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Analytics
1) Google Alerts 

Free
www.google.com/alerts

Do you know what’s being said about your business on the Internet? Businesses and
individuals can monitor their mentions on the Internet by simply setting up Google
Alerts based on specific keywords. It’s recommended that you not only track your
own company but also competitor and industry information. This is a great way to get
competitive information and learn about who, what, and when people are talking about
you, and can provide insight when developing strategies for your business.

One thing that many business owners don’t know about Google Alerts is that you
don’t have to visit the Google website to monitor your alerts. You can set up email
triggers that send you any new items for you alerts that get posted to the Internet. 

Benefits of Google Alerts:

• Easy to set up

• Competitive Analysis 

• Alerts sent to email  

2) NetVibes
Free
www.netvibes.com

One of the greatest time savers for busy business owners is “dashboards” and 
business intelligence tools.  NetVibes does a remarkable job of consolidating several
different tools in one place including: 

• Google Analytics 

• RSS Readers 

• Facebook Feeds 

• Twitter Feeds 

• Facebook Search 

• Twitter Search 

• Google Alerts 

The NetVibes dashboard can serve as the one place that you go to for information
regarding your company, industry, social media and more. 

Note that there is a paid version of NetVibes that range in cost from $0-$499/month.
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Benefits of NetVibes:

• Easy to set up 

• Social and web monitoring 

• One location for all of your important analytics  

3) HubSpot Marketing Grader 
Free
www.marketer.grader.com

Do you know how your website is doing? Do you know how you are doing compared
to your competitors? If you would like an objective opinion on how your website stacks
up against other websites, and what you can do to optimize your site, you can use
HubSpot’s Marketing Grader to find out answers to these questions. 

Your competitors won’t like you for doing this, but you can simply enter your competi-
tor’s website into HubSpot’s Marketing Grader and it will give you information regard-
ing how they are doing in several key components including: 

• SEO

• Social Media 

• Frequency of blogging 

• Recommendations for improvement

Benefits of Marketing Grader:

• Provides benchmarking vs. competitors 

• Delivers specific recommendations for improvement 

• Can be done periodically to measure improvements
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4) Google Analytics 
Free
www.google.com/analytics/

How many visitors do you have to your website? How many users access your site
via a mobile device? How often do users come back to your site? Which keywords
are your customers and prospects utilizing to find your website? Which pages of your
website are most popular and which are rarely used? 

The answers to these questions are crucial to the success of businesses that rely on
Internet traffic for business and leads, and business owners need to pay attention to
these types of metrics in order to optimize their websites. However, as important as
the analytics are they are often ignored or misunderstood. Most good web designers
will include the Google Analytics code within the websites they develop, and access-
ing these analytics is as simple as logging into your Google Analytics account with
your Gmail address. Google does a great job of making these analytics easy to 
understand and use.

Benefits of Google Analytics:

• Provides a detailed look at key website statistics 

• Assists with search engine optimization 

• Allows for multiple users
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Social Media Management
5) HootSuite 

Free - For Basic Functions
www.hootsuite.com

Manage all of your social media accounts in one place. No more going to multiple
sites and needing multiple log-ins. Once you have your social media accounts (5 
profiles for the free service) loaded into HootSuite you are able to send messages 
simultaneously to all of your social accounts. Social accounts that you can manage
include: Facebook, Twitter, LinkedIn, Google + and more. 

HootSuite doesn’t just allow you to send posts to multiple social media accounts, it
also enables you to listen and engage with those in your social media stream. The
HootSuite dashboard is a little more complicated to use than some of its peers, but
the added time it will take to learn worth it. 

Benefits of HootSuite:

• Sophisticated analytics and reporting

• Allows for scheduling posts 

• Integrates with web browser making sharing easy

6) Buffer 
Free - For Basic Functions
www.bufferapp.com

If you are like many small business owners, you come across news or articles of 
interest, but you might not have time to sit down and schedule posts on your Face-
book or Twitter account throughout the day. With Buffer you simply add the link you
want to publish and the social media account you want to publish to and Buffer will
cue up your posts one after the other. The only downside to Buffer is that if your 
business relies on posts at specific times of the day Buffer is probably not for you.
Buffer posts to a predefined schedule and won’t let you schedule specific posts for
specific times. 

Publishing Schedule:
Monday, Wednesday, Friday 
10am, 2pm and 6pm 

So if you have 9 posts loaded in your Buffer the first post will publish to the selected
accounts on Monday at 10am, the next on Monday at 2pm and then the third at 6pm
on Monday.
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Benefits of Buffer:

• Easy to use bookmark tool

• Analytics

• Spreads out multiple posts so you don’t lose followers / likes

7) Klout 
Free
www.klout.com

So, now that you have your Facebook, Twitter, LinkedIn, and other social media 
profiles set up for your business, how do you know how your business is doing 
implementing your social media strategy? Introducing Klout – a great free service to
gauge how engaging you are with your social channels. 

Klout measures your influence on a scale of 1-100—the average Klout Score is 40.
The greater your ability to drive conversations and inspire social actions such as likes,
shares, and retweets, the higher your Score will be. Remember, just measuring your
likes and followers doesn’t really get you new customers. However, having a high
rate of engagement on social media channels can strengthen customer relationships
and increase revenue.

Benefits of Klout:

• Provides benchmarking of your social media success

• Tracks your progress over time
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Email Marketing
8) Mail Chimp 

Free - For Basic Functions
www.mailchimp.com

If your business is not sending out regular information to your customers, clients, and
prospects via email, your business is certainly missing out on an opportunity to 
increase sales and customer retention. Mail Chimp is very easy to use. 

Like many of these free services you get the basics at no charge. In Mail Chimp’s
case as long as you don’t exceed 2,000 subscribers and don’t need all of the bells
and whistles you can remain free forever. The two features that many business 
owners decide to upgrade to receive is being able to use auto responders, and to 
remove the pesky little Mail Chimp logo from your emails. 

Benefits of Mail Chimp:

• Low cost or free for companies not sending a lot of email 

• Easy to set up and use templates 

• Integrates well with other systems
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Web Tools
9) FormSite.com 

Free - For Basic Functions
 www.formsite.com

If your business relies on e-commerce or capturing customer information (lead 
generation) having a powerful tool like FormSite.com to capture form data is crucial.
Why is FormSite.com a great resource for business owners? First, it’s very intuitive
and easy to use. Secondly, you can utilize several sophisticated form tools such as
redirecting form submitters, to a thank you page after submitting a form, and sending
automated email responses after submittal. These thank you pages and automated
email responders create a very user friendly interface and can increase conversions. 

Benefits of FormSite.com:

• Integrates easily with your website 

• Can accept payments via Paypal 

• Includes a large number of preset forms for ease of set up

Content
10) YouTube.com 

Free
www.youtube.com

Excluding YouTube from a list of Digital Resources that businesses should know
about is hard to do. Why you ask? Who wants to watch one more, cute dog video? 

If you have not been on YouTube in some time you will be surprised at the sophisti-
cation of YouTube channels and how professional a well laid out channel can 
look. Any business, small or large, has the ability to create a channel on YouTube
and start to upload product videos, customer testimonials, how-to videos and more!
These videos don’t have to be Hollywood quality or a budget of thousands of dollars.
All you need is a digital video camera (you are best not using iPhones or other 
smartphones as the quality isn’t that great), a tripod, and someone to hold the camera
for you. If you can cut the video in one take you don’t even need to do any editing.  

If you have a Mac you can use iMovie to easily edit, add graphics and include music
and captions and make your video look professional.
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Benefits of YouTube:

• Easy to share to your social networks 

• Free video hosting 

• Creates a new audience for your company’s products or services

Time to Get Started
Now that you have heard what we have to say about the digital resources every 
business needs to be aware of, it’s time to start experimenting with some of them
and learning how they can impact your business. 

Not all of these digital resources will be of use to every business owner, but if 
you begin to utilize two or three of these time-saving and powerful tools, you will see
immediate results. 
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Tami Honesty, Blog Publisher
3331 Preston Road, Ste. 1180
Dallas, TX 75240

Office: (972) 331-5471
eMail: thonesty@radio-one.com

www.3MartiniLunches.com

If you have questions regarding how digital marketing, search engine
optimization, or utilizing social media can benefit your business, and
would like to discuss your marketing strategy with an expert, that’s
what we are here for.


